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Republic Action Networks (RANs) 

 
The only way we can win the campaign for an Australian republic is by building 
grassroots support in the community. There are thousands of active republic 
supporters like yourself around the country – in every state, city, suburb and town. 
We need to connect these supporters to help them get organised and empowered 
to grow the movement. That’s why we’ve established a Republic Action 
Network (RAN) for each federal electorate, so that republic supporters can 
build local networks and put pressure on their representatives.  
 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
We are pushing towards a national vote on the republic by 2020, so we don’t have 
any time to waste reaching out to potential supporters. The two most important 
things right now are collecting new signups and building awareness. RANs should 
be working towards growing a list of local supporters and reaching out to different 
organisations. RANs should also be thinking of ways to promote the cause to people 
who are undecided or just don’t know what becoming a republic means. 
 

How to join my RAN 
 

1) Sign up to be an ARM volunteer at http://www.republic.org.au/volunteer;  
2) You will then receive an email invite and instructions on how to join the 

AusRepublic Slack workspace (Slack is a messaging tool that RAN members 
use to communicate with each other); 

3) Get to know your fellow supporters, and invite more people to get involved! 
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Tactics that work 

 
Grassroots campaigns are built around the idea that conversations are 
persuasive. Research shows that the most effective way to change hearts and 
minds is by meaningful conversations with people. That’s why RANs must start 
conversations about the republic in Australian homes, classrooms and workplaces. 
Here is what we need to do: 
 

1) Sign people up: the campaign need emails and phone numbers to contact 
republic supporters and keep them updated on progress. Each RAN is aiming 
to collect 1000 petition sheet signatures; 

2) Host public events: RANs know what works best in their area, e.g. street 
stalls, town hall meetings or ‘politics in the pub’ style events. The ARM will help 
by promoting events and providing guest speakers; 

3) Know your local representatives: once we demonstrate enough 
community support our leaders will have no choice but to take action on the 
republic. RANs are working with supportive local, state and federal 
representatives, and putting pressure on those who haven’t declared their 
support yet. 

4) Be part of a National Day of Action: the ARM holds regular high-visibility 
activities – handing out flyers, putting up posters or making phone calls. Make 
sure to come along and grab a green and gold t-shirt! 
 

Support 
 

The ARM provides ongoing training and advice for all republic supporters. If you have 
any questions or feedback please get in touch with the National Organiser at 
national.organiser@republic.org.au 
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Checklist for Republic Action Networks 

Download resources at http://www.republic.org.au/resources 
 

¨ Reach out to your local network on Slack to discuss the campaign 
¨ Start a conversation with friends/family/co-workers about the republic 
¨ Follow the ARM on Facebook, Twitter and Instagram 
¨ Collect petition signups from potential supporters 
¨ Hold a street stall and hand out flyers 
¨ Put flyers in letterboxes around your neighbourhood 
¨ Invite a guest speaker to a local event 
¨ Participate in an ARM National Day of Action!  
¨ Reach out to local networks (e.g. community groups, clubs, businesses etc.) 
¨ Host a ‘Politics in the Pub’ style event  
¨ Organise a meeting with your local representative  

o If they are supportive, urge them to make a public statement  
o If they are undecided, plan your campaign to win their support 

¨ Hold a town-hall style event or community debate 
¨ Write letters to editor 
¨ Call into talkback radio 
¨ Put up signs in a high-visibility location 
¨ Give feedback to the ARM to help improve the campaign 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


